
 

 

 

Marco Polo Changzhou Awarded  

Best Family Hotel 2016 at the China Travel Awards  

 

   
27 October 2016 (Changzhou, China) - Marco Polo Changzhou has been awarded The Best 

Family Hotel 2016 at this year’s China Travel Awards, held by Travel+ magazine, China's leading 

high-end luxury travel and lifestyle publication. 

 

“Making sure that our kids are well taken care of is critical while travelling as a family,” said Mr. 

Jorgen Christensen, General Manager of Marco Polo Changzhou. “At Marco Polo Changzhou, we 

offer an assortment of amenities for kids and teenagers. “Our Piccolo Kids Club includes an 

exciting game room, supervised activities, tours and fun games. Kids also have access to an 

incredible bouncy castle, which is popular among residents and diners alike. Together with special 

rates and delicious meals for kids, Marco Polo Changzhou has also arranged exciting activities for 

the whole family. Cribs and rollaway beds are available for all room types, and families are loving 

the special kids' concierge services.” 

 



 

 

 

About Travel+ and China Travel Awards: 

As a subsidiary to Shanghai United Media Group, Travel+ Magazine focuses on report of high-end 

travel, as well as culture, arts, history, design, fashion and tradition in all destinations. 

 

Travel+ magazine has successfully held 10 travel awards events since 2006, and the annual list of 

awards has been an authentic guide for travelers to choose top hotels, airlines, cruisers and other 

travel agencies, which is now the best traveler’s companion for those who journey to China. 

 

Urban Oasis - Marco Polo Changzhou 

Located in the Xinbei District and adjacent to the famous Dinosaur Park of Changzhou, Marco 

Polo Changzhou is surrounded by 78,000 square meters of lush garden and oversees the 

Zaojiang River. It is 10 minutes’ drive to Changzhou railway station and 25 minutes’ drive from 

Changzhou Airport. This well-designed development features 271 rooms and suites in the hotel 

and 31 rooms and suites in The Mansion. For guests preferring the exclusive comfort and 

personalised service of The Continental Club, our designated guest floors come with unparalleled 

benefits that have become hallmarks of the Marco Polo hospitality. Culinary delights flourish at the 

hotel restaurants, offering guests a variety of dining choices. Keeping in line with its impeccable 

service quality, the hotel provides abundant choices of nearly 2,000 square metres of indoor 

meeting facilities which include the pillarless Marco Polo Ballroom and 20 well-equipped 

multi-function rooms. For self-relaxation, the indoor swimming pool, fitness centre and outdoor 

tennis court or chess room are all waiting for you to explore. 

For more information please visit marcopolohotels.com 

 

  



 

 

 

About Global Hotel Alliance  

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) 

is today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its 

member brands, and operates a multi-brand loyalty programme, DISCOVERY, which 

has over eight million members. GHA currently includes more than 30 brands, 

encompassing over 550 upscale and luxury hotels with 110,000 rooms across 76 different 

countries. For more information visit gha.com 

 

*  *  * 

 

For more information, please contact: 

 

Mariko Kawai 

Director of Sales & Marketing 

Tel: (86 519) 8011 6868 

Fax: (86 519) 8011 6861 

Email: mariko.kawai@marcopolohotels.com 

Rachel Yin 

Public Relations Manager 

Tel: (86 519) 8011 6871 

Fax: (86 519) 8011 6861 

Email: rachel.yin@marcopolohotels.com 

 

 


