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FOR IMMEDIATE RELEASE 

Marco Polo Ortigas, Manila Receives 5-star Award 
Coinciding with the hotel’s second anniversary 

 

 

21 July, 2016 (Manila, Philippines) - Marco Polo Ortigas, Manila has received the 

official nod from the Philippine Department of Tourism, with the awarding of 5-Star Hotel 

status in recognition of the hotel’s excellent quality standards and level of hospitality. 

 

Presented at the Department of Tourism Head Office last month, the plaque was presented 

by former Secretary Ramon Jimenez Jr. to Marco Polo Ortigas Manila, represented by the 

hotel’s General Manager Frank Reichenbach, Marco Polo Hotels Vice President of Sales 

and Marketing Philip Schaetz, and Frontier Ortigas Hotel and Resort Corporation President 

Lily Pedrosa. 

 

To celebrate this award and the occasion of the hotel’s second anniversary, a range of 

double bonus room and dining promotions are on offer, available only within this month of 

July. 
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“When we launched two years ago, the country’s former President Benigno S. Aquino III said 

that he hoped our hotel would be a gateway for tourists to discover our country,” said Frank 

Reichenbach, General Manager of the hotel. “Now, two years after we opened our doors, we 

have welcomed not only leisure tourists but also business guests who travel the world, and 

provided them with the renowned brand of Asian hospitality in the pioneering spirit of Marco 

Polo.  This plaque is a testimony to that achievement, and we thank all of our guests for their 

continuous patronage and trust in our brand.  We are very happy to share the awarding of 

our international 5-Star hotel status, and are even more grateful to receive this in time for our 

second anniversary.” 

 

“Congratulations to Mr. Reichenbach and his extraordinary team on achieving this award,” 

said Dr. Jennifer Cronin, President of Marco Polo Hotels.  “For the hotel to receive this 

prestigious honour less than two years after opening is a testament to the passion for 

hospitality and consistently high standards evident throughout all touchpoints of Manila’s first 

sky hotel.  We wish Marco Polo Ortigas, Manila every continued success as they take this 

great landmark hotel to even greater heights.” 

 

* * * 

 

For more information, contact:              Judith Los Baños  
                                                              Director of Marketing Communications 
                                                              Marco Polo Ortigas Manila 
                                                              Tel: (63 2) 720-7777 loc 6314 
                                                              Mobile: (63) 917- 8235268 
                                                              Email: judith.losbanos@marcopolohotels.com 
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About Marco Polo Ortigas, Manila 
 
After two decades, a welcome transformation to the Ortigas skyline is finally unveiled with the opening 
of the brand new Marco Polo Ortigas, Manila.  
 
Nestled in the vibrant and growing commercial business district is the first purpose-built 5-star Marco 
Polo hotel in the country offering distinguished guests 316 large and well-designed rooms and suites, 
including two Continental Club floors that accord unrivalled privileges and benefits. Adjudged to be the 
most beautiful in town and one of the best among Marco Polo hotels in the world, it is exclusive for 
guests who desire a higher level of luxury on top of our impressive new Continental Club lounge.  
 
The hotel, a product of sophisticated design and well-planned development, is bestowed as the first 
sky hotel in the country with dedicated floor areas exclusively for business and recreational use. The 
floors are accessed via high-speed elevators including a wellness hub called Flow which houses a full-
service spa, indoor infinity pool and fully-equipped fitness centre plus the first sky lobby in the 
Philippines nestled on the 25th level of the hotel tower, offering unparalleled views of the cityscape. 
 
Adding to Manila’s best dining destinations are four specialty outlets that your guests can choose from. 
Cucina, the all-day dining restaurant that features live show kitchens; Lung Hin , the contemporary 
Chinese restaurant serving traditional and authentic Cantonese cuisine in a new, fresh and modern 
style; Café Pronto, the relaxed and friendly coffee area offering a wide range of designer coffee, 
specialty teas and freshly baked items good for dine-in or to go; and VU’s, the first of its kind sky bar 
and lounge located at the topmost 45th floor of the hotel, offers Mediterranean tapas, signature 
cocktails, wines, sprits, and champagnes amidst awe-inspiring vistas. 
 
For momentous social events and corporate meetings, the Marco Polo Grand Ballroom can 
accommodate up to 600 guests. In addition, the eight state-of-the-art function rooms can 
accommodate 250 guests. Complimentary high-speed Wi-Fi internet service is available all throughout 
the hotel to provide savvy business and leisure travellers a balanced lifestyle of work and play 
seamlessly.  
 
For more information, visit marcopolohotels.com 
 
 
About Global Hotel Alliance 
 
Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 
today the world’s largest alliance of independent hotel brands. GHA uses a shared 
technology platform to drive incremental revenues and create cost savings for its member 
brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over seven 
million members. GHA currently includes more than 30 brands, encompassing over 550 
upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 
information visit gha.com 

 


