
 

 

 

Meralco Avenue and Sapphire Street, Ortigas Center, Pasig City 1600, Metro Manila, Philippines Tel: (632) 720 7777 

manila@marcopolohotels.com www.marcopolohotels.com 

 

 

 

 

 

 

FOR IMMEDIATE RELEASE 

The Tropical Fruits of the Marco Polo hotels in the Philippines 
Bringing a fruity culinary journey 

 

August 2016 (Manila, Philippines) – MANILA, CEBU, and DAVAO collaborate to 

provide a tropical experience from drinks to a fruit-based set menu, all from the respective 

signature fruits. 

 

As part of the goal to promote each hotel, Marco Polo hotels in the Philippines―Marco Polo 

Ortigas Manila, Marco Polo Plaza Cebu, and Marco Polo Davao―are doing a cross 

exposure of the sister hotels, promoting one property after the other. Each hotel was given 

the opportunity to present their signature fruits which highlight each region’s best. 
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Being the capital of the tropical country, there is no better fruit to represent Marco Polo 

Ortigas Manila than the tropical fruit itself: the pineapple. The juicy and vibrant fruit has 

continued to be a prominent one in the Philippines, with the country remaining the top 

exporter of these goods. With the balance of its sweet and tart taste, it surely brings the 

tropical experience to the center of the country. 

 

Nothing can be more delectable than fresh Cebu mangoes. Marco Polo Plaza Cebu takes 

advantage of its rich treasure with the famous mangoes. Not only that it is the national fruit, 

these mangoes have made its mark in the world with its unique sweetness, fruity aroma and 

buttery flesh. These mangoes are widely-known to provide only the best in the world. 

 

An unique fruit which is distinct to the Mindanao region―Davao’s fresh pomelos. Experience 

a gastronomic journey like no other, with the interesting mix of its citrus aroma, bursting 

flavor and mouth-watering texture. 

 

Signature drinks 

The collaboration started last April with the launch of the signature drinks per property. 

Marco Polo Ortigas Manila showcased the refreshing fusion named after the hotel’s locale, 

The Sapphire Road. With a mixture of brandy, Calamansi, mint leaves, Palawan honey and 

beer, The Sapphire Road is strained into a very long “Drink Glass” filled with crushed ice and 

Calamansi spiral. To top the experience, it is served in a local-inspired Coconut bowl, 

banana leaves, and dry ice, if available. 

Marco Polo Plaza Cebu surprises with the “Oasis In The Sky,” having the sweet taste of the 

aromatic Pandan, mixed with white rum, cucumber syrup, peach schnapps and topped off 

with Pandan Molecular Pearls, for an excitingly refreshing tropical dink.  

Taking the famous sweet pomelo to the spotlight, is Marco Polo Davao’s “Davao Punch with 

a Kick.” This signature fruit is combined with passion fruit, soda, and grenadine. Its alcoholic 

version is tagged as Davao Punch with a Kick, and is served with vodka. 
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Signature fruits-based set menu 

A fruity culinary journey is set to the next level as the properties bring in a sweet and fruity 

array of dishes giving a taste of the three largest islands in the country with their signature 

fruit-based set menu’s, served starting July. 

 

Discover a different kind of fusion featuring dishes that are Filipinos’ favorites with Marco 

Polo Ortigas Manila’s Piña Mania. Using one of the most refreshing fruit in a tropical country 

like the Philippines, the pineapple brings in its sweet taste for a set menu that showcases its 

versatility. Combining the freshest ingredients from the ocean and land is the appetiser 

Grilled Tiger Prawns with Pineapple-Mango Salad and Tamarind Vinaigrette Dressing. A 

Filipino favorite, Crispy Pata, is having a different twist―stuffed with foie gras and topped 

with Pineapple salsa. Pineapple Tamale is a confectionary masterpiece with its pastry  crust 

filled with flavorful pineapple filling, and mango custard and minted coconut jelly on the side; 

a perfect finish to a meal at Marco Polo Ortigas Manila. 

 

The national fruit and everyone’s favorite, mango, takes the spotlight with Marco Polo Plaza 

Cebu’s signature set menu: Mango Bango. This sweet set menu adds a tropical twist to your 

classic favorites by infusing the flavors of the delicious mango. These dishes are made by 

taking the sweetness of Cebu’s signature fruit and delicately mixing it with fresh local 

ingredients. Enjoy every bite and savor the burst of flavors in your mouth with the three 

featured dishes for the month – Pasta Ravioli with Crabmeat and Mango, Mango Surf & Turf 

and Cheesecake & Mango Jam Crème Brulee. 

 

Feast in the flavors of unique pomelo goodness paired with dishes which best represent the 

bounties of the South with Marco Polo Davao’s Oh! Pomelo. Start your gastronomic journey 

as Davao brings its unique flavor with Ceviche of Prawn with Grilled Calamari and Pomelo. A 

distinct taste for the main dish with Slow Baked Salmon Fillet with Pomelo. Finish off the 

meal with the sweetness of Davao, pairing dessert favorites, cheesecake and jelly, with 

Chilled Pomelo Cheesecake and Vodka Pomelo Jelly. 

 

For more information contact (632) 720 7777 or book online via www.marcopolohotels.com 

or email: manila@marcopolohotels.com.  Visit facebook.com/MarcoPoloOrtigasManila or 

follow @MarcoPoloManila on Twitter or Instagram. 
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* * * 

For more information, contact:   Judith A. Los Baños  

                                                   Director of Marketing Communications 

                                                   Marco Polo Ortigas Manila 

                                                   Tel: (63 2) 720-7777 loc 6314 

                                                   Mobile: (63) 917- 8235268 

                                                   Email: judith.losbanos@marcopolohotels.com 
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Notes to the Editor: 
 
Marco Polo Ortigas Manila 
 
After two decades, a welcome transformation to the Ortigas skyline is finally unveiled with the opening of the 
brand new Marco Polo Ortigas Manila.  
 
Nestled in the vibrant and growing commercial business district is the first purpose-built 5-star Marco Polo hotel in 
the country offering distinguished guests 316 large and well-designed rooms and suites, including two (2) 
Continental Club floors that accords unrivalled privileges and benefits. Adjudged to be the most beautiful in town 
and one of the best among Marco Polo hotels in the world, it is exclusive for guests who desire a higher level of 
luxury on top of our impressive new Continental Club lounge.  
 
The hotel, a product of sophisticated design and well-planned development, is bestowed as the first sky hotel in 
the country with dedicated floor areas exclusively for business and recreational use. The floors are accessed via 
high-speed elevators including a wellness hub called Flow which houses a full-service spa, indoor infinity pool and 
fully-equipped fitness center plus the first sky lobby in the Philippines nestled at the 25th level of the hotel tower 
offering unparalleled views of the cityscape. 
 
Adding to Manila’s best dining destinations are four (4) specialty outlets that your guests can choose from. 
Cucina, the all-day dining restaurant that features live show kitchens; Lung Hin , the contemporary Chinese 
restaurant serving traditional and authentic Cantonese cuisine in a new, fresh and modern style; Café Pronto, the 
relaxed and friendly coffee area offering a wide range of designer coffee, specialty teas and freshly baked items 
good for dine-in or to go; and VU’s, the first of its kind sky bar and lounge located at the topmost 45th floor of the 
hotel, offers Mediterranean tapas, signature cocktails, wines, sprits, and champagnes amidst awe-inspiring vistas. 
 
For momentous social events and corporate meetings, the Marco Polo Grand Ballroom can accommodate up to 
600 guests. In addition, the eight (8) state-of-the-art function rooms can accommodate 250 guests. 
Complimentary high-speed Wi-Fi internet service is available all throughout the hotel to provide savvy business 
and leisure travellers a balanced lifestyle of work and play seamlessly. 
 
Visit marcopolohotels.com 
 
About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 owned or 
managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. Niccolo by Marco Polo 
was recently added to the group’s portfolio as the new luxury collection. In addition to 3 more Niccolo hotels, the 
group has a Marco Polo hotel currently under development, bringing the group to 18 hotels in total. Marco Polo 
properties are well-known and established addresses for business and leisure travellers throughout the Asian 
region, with a proven reputation for exceptional service and an appreciation for their local identity.  The brand 
maintains its long-standing ethos of discovery, creating unique guest experiences and drawing on the key 
philosophies of its namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of 
culture - just as Marco Polo’s modern travellers are today. 
Further details on Marco Polo Hotels are available at: marcopolohotels.com 

 
About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is today the 

world’s largest alliance of independent hotel brands. GHA uses a shared technology platform to drive 

incremental revenues and create cost savings for its member brands, and operates a multi-brand 

loyalty programme, DISCOVERY, which has over eight million members. GHA currently includes more 

than 30 brands, encompassing over 550 upscale and luxury hotels with 110,000 rooms across 76 different 

countries. For more information visit gha.com 

 

 


