
 

For Immediate Release 
 

Marco Polo Will Make Your Suite Dreams Come True 
 

 
 
1 September 2016 (Hong Kong) – Marco Polo Hotels is celebrating the 762nd birthday of its 

namesake with an enticing suites and Club floor offer only bookable in the month of September 

but with stay dates through the end of the year. 

 

To celebrate the birth of Marco Polo the traveller and explorer, the international hotel group will 

be offering a 30% discount off all its hotels’ suites and Continental Club Floor rooms as well as an 

additional 30% off its hotel-operated restaurants.  By taking advantage of this wonderful offer, 

guests can experience a new destination and enjoy the “suite life” in addition to numerous other 

perks and benefits unavailable to non-suite or Club guests. 

 

All Marco Polo private Continental Club Lounge guests enjoy complimentary daily breakfast, 

afternoon tea and evening cocktails with hors d’oeuvres.  In addition, Continental Club Floor 

guests can skip the queue and enjoy a personalised check-in and check-out process as well as a 

variety of other benefits that can be experienced through this suite offer. 

 

As an added delight, the first 762 guests who book this limited-time offer through our website at 

marcopolohotels.com will have a chance to win a complimentary two-night suite stay at any 

Marco Polo hotel. 

 

For more information, visit marcopolohotels.com. 

 



 

 

About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo Hotels was recently added to the group’s portfolio as the new luxury collection. In addition 
to 3 more Niccolo hotels, the group has a Marco Polo hotel currently under development, bringing 
the group to 18 hotels in total. Marco Polo properties are well-known and established addresses 
for business and leisure travellers throughout the Asian region, with a proven reputation for 
exceptional service and an appreciation for their local identity.  The brand maintains its long-
standing ethos of discovery, creating unique guest experiences and drawing on the key 
philosophies of its namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a 
connoisseur of culture - just as Marco Polo’s modern travellers are today. 
Further details on Marco Polo Hotels are available at marcopolohotels.com 
 
About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over eight 

million members. GHA currently includes more than 30 brands, encompassing over 550 

upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 

information visit gha.com 
 

* * * 
 
For more information, please contact: 
Juanita Lo 
Assistant Director of Branding 
Marco Polo Hotels 
5/F, Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel: (852) 2118-7269 
Fax: (852) 2118-7388 
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7388 
Email: jonathan.ma@marcopolohotels.com 

 


