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Check In Early and Check Out Later 
Niccolo Hotels and Marco Polo Hotels launch their holiday offer 

 

 
 
2 November 2016 (Hong Kong) – With the festive season around the corner, it is a wonderful 
time of year to spend with family and friends.  Niccolo Hotels and Marco Polo Hotels announce 
their holiday special to get you in the festive mood. 
 
From now until 12 January 2017, guests who book Our Festive Gift to You will enjoy enticing 
benefits including breakfast for two plus guaranteed early check in and late check out.  In addition, 
guests will receive a discount on dining at all hotel-operated restaurants.   
 
For those who stay three consecutive nights or more, they will receive a complimentary room 
upgrade to the next category.  With a fabulous room offer coupled with a tempting dining special, 
Our Festive Gift to You is the perfect opportunity to enjoy true hospitality at your leisure, and stay 
a little longer. 
 

The hotels are located in the following cities: 
 

CHINA 
Beijing 
Changzhou 
Chengdu (Niccolo) 
Foshan 
Jinjiang 
Wuhan 
Xiamen 

HONG KONG 
 
PHILIPPINES 
Cebu 
Davao 
Manila 
 

 

To book, please visit: 
http://www.marcopolohotels.com/en/marco_polo/corporate/offers/our_festive_gift_to_you.html



 

 

About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo Hotels was recently added to the group’s portfolio as the new luxury collection. In addition 
to 4 more Niccolo hotels, the group has a Marco Polo hotel currently under development, bringing 
the group to 19 hotels in total. Marco Polo properties are well-known and established addresses 
for business and leisure travellers throughout the Asian region, with a proven reputation for 
exceptional service and an appreciation for their local identity.  The brand maintains its long-
standing ethos of discovery, creating unique guest experiences and drawing on the key 
philosophies of its namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a 
connoisseur of culture - just as Marco Polo’s modern travellers are today. 
Further details on Marco Polo Hotels are available at: marcopolohotels.com 
 
About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over eight 

million members. GHA currently includes more than 30 brands, encompassing over 550 

upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 

information visit gha.com 
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For more information, please contact: 
 
Juanita Lo 
Assistant Director of Branding 
Marco Polo Hotels 
5/F, Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel: (852) 2118-7269 
Fax: (852) 2118-7388 
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7388 
Email: jonathan.ma@marcopolohotels.com 

 


