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Marco Polo Hotels’ 2015 Marketing Conference Held at 

Niccolo Chengdu 
 
21 July 2015 (Chengdu, China) – Marco Polo Hotels’ 2015 Marketing Conference was recently 
held at their newest luxury hotel, Niccolo Chengdu.  The hotel is located in the renowned 
International Finance Square complex in the capital of Sichuan, China. 
 
The theme for this year’s conference was “Inspiring Ideas. Building Business,” emphasising the 
importance of blue ocean thinking to develop new strategies.  Delegates representing each of the 
14 Marco Polo hotels attended the intensive two-day conference to discuss best practices and 
current challenges as well as innovative ideas to help boost revenue through cross-selling.  For 
many of the participants, it was their first time experiencing the contemporary urban chic Niccolo 
Chengdu that recently opened its doors and an ideal opportunity for the global network of 
regional sales officers and global sales agents to experience the hotel and the delights of 
Chengdu. 
 
Day One started with a presentation on the new guest booking journey followed by each hotel 
presenting tactics that have helped to increase guest engagement and overall revenue at their 
hotel through “5 Minutes of Fame.”  At the end of the day, the delegates were given a team 
project that involved one of three main themes for presentation the following day. 
 



 

 

Day Two included a presentation by Karen Tam, Assistant General Manager of Promotions and 
Marketing for Harbour City, who was responsible for bringing into Hong Kong’s largest shopping 
centre popular exhibits including the giant yellow rubber duck, the Japanese time traveller 
Doraemon, Carole A. Feuerman’s lifeguard exhibition and Where’s Wally which is currently on 
display.  Ms. Tam shared with the delegates the strategies behind rolling out such effective and 
well-received exhibits and stressed the importance of social media and all platforms of media 
engagement, while seeking other methods to promote the shopping mall including awards. 
 
After an informative presentation on revenue management, PR strategies and a closing speech 
on crisis management, the conference concluded with a Great Gatsby-themed gala dinner in 
Niccolo Chengdu’s stunning new Ballroom, complete with 1920s costumes and props as well as 
makeup artists to assist participants with complementary makeovers. 
 
“The assembling of delegates from each of our 14 hotels to share their best practices as well as 
challenges faced has resulted in a positive experience for everyone,” said Eric Waldburger, 
President of Marco Polo Hotels.  “The unique and stimulating ideas that each of our properties 
has shared with their sister hotels have further reinforced this year’s theme of ‘Inspiring Ideas. 
Building Business,” that will surely resonate through the rest of 2015 and 2016 and make our 
properties even stronger to deal with the challenges ahead.” 
 
 
About Marco Polo Hotels 

A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo by Marco Polo was recently added to the group’s portfolio as the new luxury collection. In 
addition to 4 Niccolo hotels, the group has a further 2 Marco Polo properties currently under 
development, bringing the group to 19 hotels in total. Marco Polo properties are well-known and 
established addresses for business and leisure travellers throughout the Asian region, with a 
proven reputation for exceptional service and an appreciation for their local identity.  The brand 
maintains its long-standing ethos of discovery, creating unique guest experiences and drawing on 
the key philosophies of its namesake, Marco Polo: an adventurer, a traveller, an entrepreneur 
and a connoisseur of culture - just as Marco Polo’s modern travellers are today. 
 
Further details on Marco Polo Hotels are available at: www.marcopolohotels.com 
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For more information contact: 
 
Juanita Lo     
Group Communications Manager  
Marco Polo Hotels    
5/F, Marco Polo Hongkong Hotel  
Harbour City, Hong Kong   
Tel: (852) 2118-7269       
Fax: (852) 2118-7401  
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7401 
Email: jonathan.ma@marcopolohotels.com  

 
 
 

 



 

 

   
 

 
 

  


