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The Importance of Promoting from Within 
Marco Polo Hotels appoints Thomas Salg 

 

11 Aug, 2016 (Hong Kong) – Marco Polo Hotels has promoted Mr. Thomas Salg to General 

Manager of its three Hong Kong properties: Marco Polo Hongkong Hotel, Prince Hotel and 

Gateway Hotel. 

 

A seasoned hotelier, Thomas has been in the hotel industry for more than 20 years, spanning 8 

countries and 3 different continents within that time.  His most recent position was General 

Manager of Marco Polo Shenzhen, where he successfully achieved significant growth in financial 

performance, guest satisfaction and associate engagement year-on-year since joining in 2013. 

 

Beginning his career in Food & Beverage, Thomas quickly moved up the ranks to Executive 

Assistant Manager at the Renaissance in Seoul, Korea in 2002, followed by Resident Manager of 

the Marriott Hotel in Singapore three years later.  He achieved his first General Manager role in 

2007 at the Renaissance Melaka Hotel in Malaysia before setting his sight on China three years 

later.  Thomas spent several years at the Renaissance Tianjin TEDA Convention Centre Hotel 

before moving south to head Marco Polo Shenzhen in 2013. 

 

There, he tackled many challenges including the planning of property improvement projects, new 

landscape designs, and renovation of event facilities, function rooms and room renovations.  As a 

result, the hotel received several distinguished honours including the 2015 TripAdvisor Hall of 

Fame certificate and the 2015 Outstanding Meeting and Conference Hotel in China award by the 

Chinese Alliance of Hotel Owners and Investors.  Thomas himself also received the 2015 Best 

General Manager in China and Best Employer in China awards. 



 

 

“We are excited to have Thomas lead our three Marco Polo hotels in Hong Kong in the same 

positive direction that he led Marco Polo Shenzhen,” said Dr. Jennifer Cronin, President of Marco 

Polo Hotels.  “His ability to address a challenge and overcome it with success is a testament to 

his passion for exceptional hospitality and his desire to constantly improve.  In identifying these 

strengths, we can promote more readily from within and encourage our leaders to positively grow 

their careers with Marco Polo Hotels.” 

 
About Marco Polo Hotels - Hong Kong 

Situated in the heart of Tsim Sha Tsui in Kowloon, the three Marco Polo hotels in Hong Kong, namely 
Marco Polo Hongkong Hotel, Gateway Hotel and Prince Hotel, form part of Harbour City – Hong 
Kong’s largest shopping complex with more than 450 shops featuring the world’s leading luxury 
brands. The three hotels comprise 1,460 well-appointed and spacious guestrooms and suites, all 
equipped with complimentary handy smartphone and Wi-Fi plus deluxe amenities. Every Marco Polo 
hotel befits the new-age traveller, whether on business or leisure, with its elegant design, impeccable 
service and modern comforts. Marco Polo Hotels is a wholly owned subsidiary of The Wharf (Holdings) 
Ltd, a Hong Kong-listed company with core business interests in property and investments in 
communications and container-terminal operations. For more information visit marcopolohotels.com 
 
About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo by Marco Polo was recently added to the group’s portfolio as the new luxury collection. In 
addition to 3 more Niccolo hotels, the group has a Marco Polo hotel currently under development, 
bringing the group to 18 hotels in total. Marco Polo properties are well-known and established 
addresses for business and leisure travellers throughout the Asian region, with a proven reputation for 
exceptional service and an appreciation for their local identity.  The brand maintains its long-standing 
ethos of discovery, creating unique guest experiences and drawing on the key philosophies of its 
namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of culture - just 
as Marco Polo’s modern travellers are today. Further details on Marco Polo Hotels are available at 
marcopolohotels.com 
 

About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over eight 

million members. GHA currently includes more than 30 brands, encompassing over 550 

upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 

information visit gha.com 
 

* * * 
 
For more information, please contact: 
Juanita Lo     
Assistant Director of Branding  
Marco Polo Hotels    
5/F, Marco Polo Hongkong Hotel  
Harbour City, Hong Kong   
Tel: (852) 2118-7269       
Fax: (852) 2118-7388 
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7388 
Email: jonathan.ma@marcopolohotels.com  

 


