
 

 

Marco Polo Xiamen Hosts Its  

Philippines Food Festival 

 

 

   
 

 

 

  
 

  
  
 

 

21 June, 2016 (Xiamen, China) – on June 12, the Philippines’ Independence Day, the launch 

ceremony of Marco Polo Philippines Food Festival was successfully held at Marco Polo 

Xiamen. The Consul General of the Republic of the Philippines in Xiamen, Mr. Flores, was 

present and participated in the ribbon-cutting ceremony. Mr. Flores brought two bottles 

20-year aged rum as well as a few books about Philippine culture as gifts for several 

lucky hotel guests. “It is a great honour to attend the opening ceremony of the Philippines 

Food Festival hosted by Marco Polo Xiamen,” said Consul General Flores. “I am 

confident you will love the Filipino cuisine and its hospitality through this culinary journey.” 

 

From 11-19 June, Marco Polo Xiamen transformed its restaurants and bars into a 

Philippine food fantasyland where guests enjoyed sampling a special menu prepared by 

two guest chefs from Marco Polo Plaza Cebu: Carlos Dingding and Macario Escora. 

During the food festival, guests enjoyed an array of classic Filipino dishes including 

Kinilaw na Tuna, Lechon Bagnet, Halo- Halo and Leche Flan. 

 



 

 

About Marco Polo Xiamen 

Marco Polo Xiamen boasts 300 well-appointed rooms and suites, the spectacular Marco 

Polo ballroom and 9 flexible meeting rooms that can cater to events of any size.  The 

hotel provides impeccable service and offers unrivalled views of Lake YunDang.  It is 

steps from the famous Coffee Street and minutes from Xiamen Airport and the city’s 

business districts.  The hotel’s recreation complex includes an outdoor swimming pool, 

fitness center, sauna and a billiards table. 

For more information, visit marcopolohotels.com 

 

About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance 

(“GHA”) is today the world’s largest alliance of independent hotel brands. GHA 

uses a shared technology platform to drive incremental revenues and create 

cost savings for its member brands, and operates a multi-brand loyalty 

programme, DISCOVERY, which has over seven million members. GHA currently 

includes more than 30 brands, encompassing over 550 upscale and luxury hotels 

with 110,000 rooms across 76 different countries. For more information visit 

gha.com. 

 

For more information, please contact: 

 

Ada Xu 

Director of Communications  

Marco Polo Xiamen 

Tel: (86 592) 509-1888   

Fax: (86 592) 511-5572 

Email: ada.xu@marcopolohotels.com 

 


