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THE MURRAY UNVEILS NEW DESIGN BY FOSTER + PARTNERS 

  
 

Hong Kong, 27 April 2017 – The Murray, Hong Kong, a Niccolo Hotel unveils its new 

design by Foster + Partners, a global studio for architecture, urbanism and design.  Set 

to redefine the luxury hospitality scene when it opens in late 2017, the iconic landmark 

will be transformed into an international luxury hotel. The practice has been responsible 

for the restoration and renewal of the emblematic building – including its interiors, 

creating a unique destination for Hong Kong.  

“With the Murray Building – an outstanding example of 1970s Hong Kong architecture – 

we have been able to reconnect an important civic landmark with the city,” says Luke 

Fox, senior executive partner and head of studio, Foster + Partners. “This project draws 

on key areas of our expertise in urbanism, architecture and interiors, and our design will 

breathe new life into this classic Hong Kong building by creating a unique hotel and 

leisure destination for international visitors and locals to enjoy.” 

Defined by its distinctive three-storey arches and unique recessed windows, the original 

structure was designed by British modernist architect Ron Phillips in 1969, and is seen as 

an early pioneer in sustainable and energy efficient design. Led by Colin Ward in Hong 

Kong and Armstrong Yakubu in London, Partners at Foster + Partners, the new design 

retains elements of tradition and adapts to the needs of sophisticated contemporary 

living and discerning global travellers.   

 

1. What were your first thoughts when you saw the Murray Building? 

Colin Ward: Built in the 1970s, the Murray Building is an iconic landmark. A distinctive 

presence on the city’s skyline with its deep square punched windows, brilliant white 

façade, and majestic arches at ground level, it offered us a fantastic opportunity to work 

with an important part of the city’s architectural heritage. The building is also an early 

exemplar of sustainable design and is inextricably linked with the green network of the 

city, located in between Hong Kong Park and the Botanical Gardens. We were extremely 

excited to take on the challenge to renew and adapt a government office building into a 

unique luxury destination. 

 



 
2. What are the interesting elements behind a preservation project that you 

won’t be able to experience with an entirely new building? 

CW: We always wanted to create a dialogue between the old and the new – a building 

that is familiar but has been given a new lease of life and a new purpose. Our design 

intent for The Murray has been to rediscover the romance of going to a hotel. Most new 

build city hotels nowadays are relatively anonymous; however, the 1970s building by 

Ron Phillips and his team at the Architectural Services Department gives The Murray a 

unique sense of character. Revealing a real sense of arrival, a private forecourt with the 

historic cotton tree at its centre forms the hotel drop-off and entrance, from here the 

visitors walk through the majestic arches rising three stories from the ground level into 

the hotel lobby. An elegant staircase connects to the Garden Level encompassing a 

beautiful lounge and restaurant. Eight large lifts take guests to the upper levels which 

contain the guest rooms, where the strong geometry of the facade frames stunning 

views of the Hong Kong skyline and the lush gardens that surround the site.  

 

3. Foster + Partners has done a number of preservation and adaptive re-use 

projects. Which past project/s has influenced the firm’s sense of design as it is 

applied to The Murray? 

CW: Our endeavour is always to design a building that relates to its immediate context, 

especially within a dense urban scenario. The Murray builds on our urban design 

experience, with projects such as Trafalgar Square and the Great Court at the British 

Museum, which sought to knit the city together by creating pedestrian connections that 

enlivened the space. Similar to The Murray, these projects embodied a sense of 

reinvention, creating a new dialogue between the old and new and bringing forward a 

centrally located luxury hospitality venue with a degree of invigoration.  

A former government building, the Murray Building had been fenced off from the 

surrounding areas for many years for security reasons. It was also designed at a time 

when the city was planned around the car and consequently stands on an island site, 

surrounded by roads making it impermeable for pedestrians. One of the central aims of 

the project was to reconnect the building with the city at ground level, creating a new 

street frontage on Garden Road, with open routes at ground level. There are transparent 

and welcoming ground floor spaces, and enhancing and extending the landscaped 

grounds. The rooftop too has been designed as a transparent glass pavilion on a roof 

terrace with a bar and café overlooking the city.” 

 

  



 
4. The Murray will sit right next to some of Hong Kong’s iconic skyscrapers and 

is likely the last luxury hotel site in Central, Hong Kong. What are some of the 

most important factors you considered in the re-design and preservation of this 

iconic landmark? 

CW: Our primary focus has been to enhance the relationship of the building with the 

surrounding landscape; the ground plane is much more important than the height of the 

building. The design therefore, opens up the base of the building, creating new 

connections between Hong Kong Park and the Botanical Gardens.  

Also, the Murray Building is modestly tall by Hong Kong standards. In fact, it is 

surrounded by much taller buildings and overlooked by many from quite a distance. The 

roof, being lower than the other buildings, forms a ‘fifth elevation’, with many people 

looking down to the site from the surrounding areas. With this is mind, we designed the 

roof terrace as a continuation of the green landscape, hence it becomes the centre of 

attraction. 

 

5. The Murray is intended to become a contemporary, urban chic hotel in the 

heart of one of the world’s business capitals. What elements did you use to 

convey this style? 

Armstrong Yakubu: We wanted our design to express a sense of integrity. We have 

stripped the building back to its original form, revealing the clean lines and volumes that 

are characteristic of the Murray Building. We have carefully intervened within the historic 

fabric to bring the building up to modern day environmental and technical standards 

without losing its unique identity. Our design also takes advantage of the building’s 

geometry to create uniquely orientated room layouts that will give The Murray a 

distinctive character. The base of the building, once meant solely for the motor car, has 

been reinvented to link with the surrounding landscape, together with a series of social 

spaces, all under the arches. The interiors are open and transparent, with carefully 

considered proportions, and infused with materials, furniture and art that evoke an 

inherent sense of elegance and beauty. 

 

6. What materials are prevalent and dominant throughout the interiors of the 

building, and what effect do you hope to achieve with the use of such materials? 

AY: The concept was to showcase the inherent beauty of the materials – there are no 

applied finishes such as paint; all the materials are expressed honestly and come 

together to redefine luxury. We have used a luxurious palette of materials throughout 

that conveys a sense of exclusivity and elegance. To evoke a contemporary aesthetic, 

white and black marble floors are paired with polished metals and feature a signature 

‘bronze’ stainless steel finish. We have also contrasted handmade glass with exquisite 

fabrics from Italy and Asia, adding an element of craftsmanship to the interior spaces. 

Each element has been carefully chosen to integrate with the holistic vision of the spaces.  

 

 



 
7. Is the design of the interiors of The Murray influenced by a particular period 

or style? 

CW: The building dates back to the 1970s, and we have chosen an interior palette that is 

sympathetic to the original structure but is also timeless. 

 

8. Foster + Partners is an award-winning firm for architecture and integrated 

design. What has been the firm’s experience in interior design that has shaped 

and influenced its work at The Murray? 

AY: Our integrated approach towards design – crafting everything from the shell of the 

building to the smallest details of the bathroom fittings was pioneered at the Hong Kong 

and Shanghai Bank headquarters in Hong Kong in the 1980s, and we have continued to 

develop this holistic approach with projects such as the Monaco Yacht Club. A number of 

our hotel projects have been similar to The Murray. The ME Hotel in London was a 

heritage building on a tight urban site, where our designs reinforced the architectural 

cohesion between the interiors and the exterior. Towering above Lake Zurich, the 

historic Dolder Grand was also reinvented to form a luxury-class city resort, doubling the 

hotel accommodation and reconnecting it to the surrounding forest and resort.  

Our designs for the Asprey stores in London and New York built on the best of the luxury 

brand’s heritage, while projecting a bold vision for the future. Our passion for precision 

and detail from the early days of the practice is also reflected in the numerous products 

we have designed with the hospitality industry in mind such as stationery, light fixtures, 

and furniture. Since the mid-90s, the practice has also designed several yachts that have 

gone on to redefine the contemporary luxury naval vessel. Attention to detail is 

fundamental to how we create spaces. The design of the objects and surfaces that you 

feel and touch around you are as important as the larger vision. This drives us to create 

bespoke elements that give each of our projects a unique character. 

 

9. What are some of the developments and changes you have seen in the 

hospitality industry and how have these influenced your design of The Murray’s 

rooms and suites? 

AY: We think very few hotels are able to offer a unique experience to their guests, which 

is the prime focus of the contemporary leisure industry. Most new hotels today are 

buried within mixed-use buildings. The Murray recalls the tradition of the grand hotels 

and in doing so creates a distinctive presence on Hong Kong Island. It also seeks to 

redefine the idea of luxury, which is about a generosity of space, and an inherent 

understanding of how the hotel responds to the needs of the guest. We wanted to create 

an experience that was seamless – from how one travels through the building to the 

services and finishes, all coming together within a holistic vision for The Murray. 

 

  



 
10. When the hotel opens, and you had to choose only one physical element 

that encapsulates the essence of what The Murray stands for, what would that 

be? 

AY: If there is one element that unifies the most successful hotels in the world, it would 

be the grand arrival sequence. While The Murray owns its driveway, it is the arches at 

the base of the hotel that symbolise the welcoming nature of the building, stitching 

together this part of the city with amazing new public spaces for the people of Hong 

Kong and visitors from across the world. But it would be remiss of me not to mention the 

heritage tree that Cotton Tree Drive derives its name from, which forms the central focus 

of the arrival sequence through the hotel. The arches frame the magnificent old cotton 

tree as guests drive up to the drop-off, creating a memorable and unique experience for 

all. 

- End - 

 

  



 
The Murray, Hong Kong, a Niccolo Hotel 

The Murray, Hong Kong, opening in late 2017, is a high-profile preservation project led 

by British international studio for architecture and integrated design Foster + Partners. 

Part of Hong Kong’s Conserving Central Project, the Hotel which was the stand-alone 

Murray Building is one of the city's most iconic landmarks. A member of Global Hotel 

Alliance’s Ultratravel Collection, the US$1 billion contemporary urban chic sanctuary will 

feature 336 oversized rooms and suites spanning 25 floors.  Other facilities include a 

stunning rooftop bar with breath-taking views of the central business district and the 

green oasis of Hong Kong Park, a series of signature restaurants and bars, as well as 

creative meeting and event spaces. 

Further details on The Murray, Hong Kong are available at themurrayaniccolohotel.com  

Ultratravel Collection 

Ultratravel Collection brings together hotels of distinction for the discerning 

traveller. Its membership is reserved for the very best hotels and resorts in the world – 

genuinely luxurious and iconic properties that deliver the finest service and personalised 

guest experiences. Member hotels share an integrated global platform for guest 

recognition and loyalty rewards, the DISCOVERY programme from partner Global Hotel 

Alliance, as well as beneficial relationship with the multi-media brand Ultratravel, the 

other founding partner of Ultratravel Collection. For more information visit 

ultratravelcollection.com 

Foster + Partners 

Foster + Partners is a global studio for architecture, urbanism and design, rooted in 

sustainability, which was founded nearly fifty years ago in 1967 by Lord Foster. Since 

then, he and the team around him have established an international practice with a 

worldwide reputation for thoughtful and pioneering design, working as a single studio 

that is both ethnically and culturally diverse. The studio integrates the skills of 

architecture with engineering, both structural and environmental, urbanism, interior and 

industrial design, model and film making, aeronautics and many more – our collegiate 

working environment is similar to a compact university. These diverse skills make us 

capable of tackling a wide range of projects, particularly those of considerable 

complexity and scale. Design is at the core of everything that we do. We design buildings, 

spaces and cities; we listen, we question and we innovate. 
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With views of Hong Kong Park and the 

city skyline, the Grand Room is a retreat 

from the bustle of urban living.  

 

 
Stone, metal and glass create a grand arrival 

at The Murray’s light-filled lobby. 

 
Experience the Signature Suite’s 

luxurious bathroom, decorated in black 

and white calacatta marble and 

complemented by gold accents. 

 
Designed with an expansive living room, The 

Murray Suite embodies sophisticated living in 

the heart of the city. 

 


