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WHARF HOTELS INTRODUCES CHINESE NEW YEAR OFFERS
TO WELCOME THE YEAR OF THE DOG
16 January 2018, Hong Kong – To ring in the year of the Dog, Wharf Hotels has launched two new
offers across its fifteen Niccolo and Marco Polo Hotels in China, Hong Kong and the Philippines.
Both Niccolo Hotels and Marco Polo Hotels’ Chinese New Year offers include extra benefits so guests
can enjoy their getaways and discover new destinations in style.

Taking reservations from now until 28 February 2018 at Niccolo Chengdu and Niccolo Chongqing, the
Chinese New Year package includes:


Breakfast for two



Early check-in and late check-out



Afternoon Tea for two



Guests who were born in the Year of the Dog will receive two glasses of welcome champagne



Festive treats



Complimentary room upgrade for a minimum 3 consecutive nights stay

Reservations can be made at niccolohotels.com.

N3 Grand Deluxe Guestroom, Niccolo Chongqing

The Tea Lounge, Niccolo Chengdu

At Marco Polo Hotels, guests can enjoy extra perks for Chinese New Year celebration:


Buffet Breakfast for two



Early check-in and late check-out



Festive treats



Complimentary room upgrade for a minimum 3 consecutive nights stay



Enjoy 30% off for a second room booking



Guests who were born in the Year of the Dog will enjoy 50% off the second night

Bookings for Marco Polo hotels in the vibrant destinations of Beijing, Cebu, Davao, Hong Kong,
Changzhou, Foshan, Jinjiang, Manila, Shenzhen, Wuhan and Xiamen, can be made at
marcopolohotels.com.

Forbes Five Star Rated Marco Polo Ortigas Manila

Deluxe Harbour View Room, Marco Polo Hongkong Hotel

Niccolo Hotels are a collection of contemporary urban chic hotels that reflect the golden age of travel.
Located at prime, highly desirable addresses, Niccolo's luxurious yet understated sophistication offers
impeccable hospitality for leaders in business and style. Wharf Hotels' upscale brand, Marco Polo
Hotels, embodies the ethos of discovery creating unique guest experiences drawn from its namesake,
Marco Polo, the global traveller, explorer and connoisseur of culture.

About Wharf Hotels
The Spirit of Discovery
Emanating the spirit of discovery, Wharf Hotels, a wholly owned subsidiary of The Wharf (Holdings)
Ltd, is based in Hong Kong and currently operates 16 owned or managed hotels under Niccolo or
Marco Polo Hotels in Hong Kong, China and the Philippines. Niccolo Hotels was added to the group’s
portfolio in 2015 as the new luxury collection, positioning the brand as contemporary urban chic. The
Murray, Hong Kong, a Niccolo Hotel, opened in January 2018 as the brand's flagship hotel, with 2
new Niccolo hotels currently under development in China following successful openings in Chengdu
and Chongqing. Marco Polo’s deluxe hotels in established locations maintain their ethos to explore,
discover and experience a destination, drawing on the philosophies of its namesake, Marco Polo: an
adventurer, a traveller, an entrepreneur and a connoisseur of culture - just as Marco Polo’s modern
travellers are today. Further details are available at wharfhotels.com.
About Ultratravel Collection
Ultratravel Collection brings together hotels of distinction for the discerning traveller. Its membership is
reserved for the very best hotels and resorts in the world – genuinely luxurious and iconic properties
that deliver the finest service and personalised guest experiences. Member hotels share an integrated
global platform for guest recognition and loyalty rewards, the DISCOVERY programme from partner
Global Hotel Alliance, as well as beneficial relationship with the multi-media brand Ultratravel, the
other founding partner of Ultratravel Collection. The Niccolo brand is the first member brand
of Ultratravel Collection (UTC) in China. For more information visit ultratravelcollection.com.

About Global Hotel Alliance
Global Hotel Alliance (GHA) is the world’s largest alliance of independent hotel brands, bringing
together 35 brands with 550 hotels in 76 countries. GHA uses a shared technology platform to drive
incremental revenues and create cost savings for its member brands. GHA’s award-winning loyalty
programme, DISCOVERY, provides over 10 million members exclusive opportunities to immerse
themselves in local culture wherever they travel. For more information, visit gha.com.
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