
 

 

Marco Polo Changzhou Celebrates Its 2nd Anniversary 

 
 

27 September 2016 (Changzhou, China) – Marco Polo Changzhou celebrated its second 

anniversary earlier this month by hosting an extraordinary cocktail party and gala dinner packed 

full of creative art performances and a fun-filled after party at its exclusive Mansion. 

 

The red carpet was rolled out for over 250 guests, VIPs, CEOs, dignitaries, local government 

representatives and partners of the hotel. Over 50 local, regional and international media were 

also on-hand to participate in the celebration. 

 

The theme of the event was “A Magical Garden Party – A Celebration of Changzhou” which was 

apparent throughout the event. Arriving guests were welcomed by the hotel’s management team 

at the cocktail party set in the hotel’s stunning River Garden. The service team lined up a variety of 

delicacies, delicious wine and great entertainment while the chefs of the hotel showed off their 

professional carving and culinary art skills in front of the attendees. 

 

As the doors to the Marco Polo Ballroom opened, so began the main event. Mr. Jorgen 

Christensen, General Manager of the hotel, kicked off the five-course, wine-pairing dinner with a 

speech commemorating the second anniversary of the hotel. He was followed by Mr. Philippe 

Caretti, Vice President, Operations of Marco Polo Hotels, who expressed his gratitude to guests 

and partners with best wishes to the many exciting years ahead for Marco Polo Changzhou. 

 



 

 

Several creative performances followed the speeches, starting with a folk-song by Changzhou 

famous Soprano Miss Xu Hui Ying. A new-age sparkling dance ensemble called “Exotic 

Temptation,” folk dancing performance “Spring Whisper” and “Dinoman Percussion Band” 

highlighted the local art performed by Changzhou Dinosaur Park Performing Troupe. These were 

just some of the visuals at the gala dinner that reflected the hotel’s theme.  

 

Mr. Christensen shared how proud he was for achieving this milestone and expressed his 

gratitude toward his colleagues: “This night is intended for all our guests, partners and colleagues, 

those who in the past two years have made this hotel one of the city’s most desirable addresses.” 

 

Marco Polo Changzhou first opened its doors on August 28, 2014 and has been the hotel of 

choice for countless guests that include movie stars, performers, consulate generals, company 

CEOs and the important corporate, leisure, and meetings and events guests that value the service 

and the splendid garden of this urban oasis. 

 

 

 

  



 

 

Urban Oasis - Marco Polo Changzhou 

Located in the Xinbei District and adjacent to the famous Dinosaur Park of Changzhou, Marco Polo 

Changzhou is surrounded by 78,000 square meters of lush garden and oversees the Zaojiang River. It 

is 10 minutes’ drive to Changzhou railway station and 30 minutes’ drive from Changzhou Airport. This 

well-designed development features 271 rooms and suites in the hotel and 31 rooms and suites in The 

Mansion. For guests preferring the exclusive comfort and personalised service of The Continental Club, 

our designated guest floors come with unparalleled benefits that have become hallmarks of the Marco 

Polo hospitality. Culinary delights flourish at the hotel restaurants, offering guests a variety of dining 

choices. Keeping in line with its impeccable service quality, the hotel provides abundant choices of 

nearly 2,000 square metres of indoor meeting facilities which include the pillarless Marco Polo Ballroom 

and 20 well-equipped multi-function rooms. For self-relaxation, the indoor swimming pool, fitness 

centre and outdoor tennis court or chess room are all waiting for you to explore. 

For more information, please visit marcopolohotels.com 

 

About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over eight 

million members. GHA currently includes more than 30 brands, encompassing over 550 

upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 

information visit gha.com 
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For more information, please contact: 

 

Mariko Kawai 

Director of Sales & Marketing 

Tel: (86 519) 8011 6868 

Fax: (86 519) 8011 6861 

Email: mariko.kawai@marcopolohotels.com 

 

Rachel Yin 

Public Relations Manager 

Tel: (86 519) 8011 6871 

Fax: (86 519) 8011 6861 

Email: rachel.yin@marcopolohotels.com 

 

 

 

 


