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Marco Polo Hotels Appoints Kingsley Loh as  
Group Director, Revenue Management & Distribution 

 

 
 
14 September, 2016 (Hong Kong) – Marco Polo Hotels has appointed Mr. Kingsley Loh as 

Group Director, Revenue Management & Distribution. 

 

With extensive knowledge of numerous management systems along with over 30 years of 

experience in the hotel industry, Kingsley will be instrumental in analysing and implementing 

strategies across all Niccolo and Marco Polo hotels to maximise each hotel’s revenue potential. 

 

“I am confident Kingsley’s past experience and expertise will prove invaluable to our organisation, 

particularly as we move forward with our business enhancement strategies,” said Dr. Jennifer 

Cronin, President, Niccolo and Marco Polo Hotels. 

 

Previously Group Director of Revenue for Hong Kong-based Regal Hotels International, Kingsley 

has worked for international chains including Marriott, Mandarin Oriental and Shangri-La.  

Returning to Marco Polo after his stint with the group in the early 90s, Kingsley was formerly 

Reservations Manager for Prince Hotel, Hong Kong. 

 

“I am excited to return to Marco Polo and see the immense progress the group has made,” said 

Kingsley.  “With an additional five hotels in the pipeline, I look forward to supporting our current 

and future hotels, and implementing new strategies to drive more revenue to our properties.” 

 

Kingsley holds a Computer Science degree from Leicester Polytechnic, UK as well as a certificate 

on Hotel Revenue Management from Cornell University, USA. 



 

 

About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo Hotels was recently added to the group’s portfolio as the new luxury collection. In addition 
to 3 more Niccolo hotels, the group has a Marco Polo hotel currently under development, bringing 
the group to 18 hotels in total. Marco Polo properties are well-known and established addresses 
for business and leisure travellers throughout the Asian region, with a proven reputation for 
exceptional service and an appreciation for their local identity.  The brand maintains its long-
standing ethos of discovery, creating unique guest experiences and drawing on the key 
philosophies of its namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a 
connoisseur of culture - just as Marco Polo’s modern travellers are today. 
Further details on Marco Polo Hotels are available at marcopolohotels.com 
 
About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over eight 

million members. GHA currently includes more than 30 brands, encompassing over 550 

upscale and luxury hotels with 110,000 rooms across 76 different countries. For more 

information visit gha.com 
 

* * * 
 
For more information, please contact: 
Juanita Lo 
Assistant Director of Branding 
Marco Polo Hotels 
5/F, Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel: (852) 2118-7269 
Fax: (852) 2118-7388 
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7388 
Email: jonathan.ma@marcopolohotels.com 

 


