
 

For Immediate Release 
 

Christoph Hoeflich Appointed as General Manager of Marco Polo Shenzhen 

 

 
 
9 August, 2016 (Shenzhen, China) – Marco Polo Hotels has appointed Mr. Christoph Hoeflich as 

General Manager of Marco Polo Shenzhen. He was previously Hotel Manager of the three Marco Polo 

hotels in Hong Kong. 

 

Mr. Hoeflich has over 20 years of experience in the hotel industry, with vast international experience in 

Germany, Switzerland, France, India, Dubai, Bahrain, Saudi Arabia, the United States and Brunei. He 

possesses years of senior management and hotel pre-opening experience for numerous renowned 

international brands such as Westin, Sheraton, Four Seasons, Kempinski and Hilton. 

 

First joining the Hong Kong properties in 2011, Mr. Hoeflich restructured and strategically consolidated 

the key operational divisions of the three hotels into a central management platform in 2013 in order to 

achieve maximum efficiency.  In so doing, he streamlined manning across the three hotels, introduced 

new guidelines while maintaining the highest product quality and service standards and spearheaded 

the current renovation programme for Marco Polo Hongkong Hotel, Prince Hotel and Gateway Hotel. 

 

“With Christoph’s success at our Hong Kong properties, we are delighted to recognise his 

achievements with his appointment to General Manager for Marco Polo Shenzhen,” said Dr. Jennifer 

Cronin, President of Marco Polo Hotels. “His ability to implement creative and strategic plans to 

improve guest experiences and revenues across all facets of the hotel has been the key to his 

success.  We are looking forward to his exciting new initiatives planned for Marco Polo Shenzhen.” 

 

Mr. Hoeflich replaces Mr. Thomas Salg, who has been promoted to General Manager of the three 

Hong Kong Marco Polo hotels, namely Marco Polo Hongkong Hotel, Prince Hotel and Gateway Hotel. 



 

 

About Marco Polo Shenzhen 
Marco Polo Shenzhen is located in the heart of Futian Central Business District, and is only 15 
minutes to the Lowu Railway Station and Shenzhen Bay Port, 20 minutes to Shenzhen North Railway 
Station and Shenzhen Bao’an Airport, and 10 minutes to Futian/Huanggang Checkpoint. The 391 well-
appointed rooms and suites are equipped with broadband Internet access, luxurious bathrooms, and 
state-of-the-art communications and entertainment facilities. Situated from the 35

th
 to 41

st
 floors of the 

hotel, The Continental Club provides the most luxurious accommodations for travelers. The hotel has 
6 restaurants and bars, including Café Marco, Margarita Bar, Connect (lobby lounge), Carrianna 
Chinese Restaurant, Nishimura Japanese Restaurant and MCClub. Marco Polo Shenzhen has 31 
function rooms, including Marco Polo Ballroom and one auditorium, which can accommodate up to 
3,000 people and provide the ideal Shenzhen venue for meetings, seminars, and social events. The 
hotel's fully equipped Fitness Center includes a gym, sauna, and outdoor swimming pool, and hotel 
guests can indulge in relaxing spa treatments at the renowned Pure Spa.  
For more information please visit marcopolohotels.com 
 

About Marco Polo Hotels 
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently operates 14 
owned or managed upscale, full-service hotels throughout Hong Kong, China and the Philippines. 
Niccolo by Marco Polo was recently added to the group’s portfolio as the new luxury collection. In 
addition to 3 more Niccolo hotels, the group has a Marco Polo hotel currently under development, 
bringing the group to 18 hotels in total. Marco Polo properties are well-known and established 
addresses for business and leisure travellers throughout the Asian region, with a proven reputation for 
exceptional service and an appreciation for their local identity.  The brand maintains its long-standing 
ethos of discovery, creating unique guest experiences and drawing on the key philosophies of its 
namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of culture - just 
as Marco Polo’s modern travellers are today. 
Further details on Marco Polo Hotels are available at marcopolohotels.com 
 

About Global Hotel Alliance 

Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”) is 

today the world’s largest alliance of independent hotel brands. GHA uses a shared 

technology platform to drive incremental revenues and create cost savings for its member 

brands, and operates a multi-brand loyalty programme, DISCOVERY, which has over six 

million members. GHA currently includes 32 brands, encompassing over 550 upscale and 

luxury hotels with 110,000 rooms across 76 different countries. 

For more information visit gha.com 
 

* * * 
 
For more information, please contact: 
Juanita Lo 
Assistant Director of Branding 
Marco Polo Hotels 
5/F, Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel: (852) 2118-7269  
Fax: (852) 2118-7388 
Email: jlo@marcopolohotels.com 

Jonathan Ma 
Communications Manager 
Marco Polo Hotels 
5/F Marco Polo Hongkong Hotel 
Harbour City, Hong Kong 
Tel : (852) 2118-7292 
Fax : (852) 2118-7388 
Email: jonathan.ma@marcopolohotels.com 

 


