Marco Polo Xiamen Hosts Its
2016 New Products Press Conference
Introduces the Signature Earl Grape Iced Tea & Mooncake Series

23 June, 2016 (Xiamen, China) – Last week, Marco Polo Xiamen hosted its 2016 new
products press conference for Marco Polo Hotels’ Signature Earl Grape Iced Tea and 2016
Mooncake Series in its Marco Polo Ballroom. More than 60 guests from key accounts, core
media and food bloggers attended the press conference and sampled the unique iced tea and
fresh moon cakes.
Featuring a modern-style dance performance followed by a video introducing the Signature
Earl Grape Iced Tea, guests were treated to an exclusive tasting of the unique Earl Grape
Iced Tea. Director of Restaurants, Bars and Events Mr. Antoine Jacopin, who was the inventor
of this thirst-quenching iced tea, selected Earl Grey tea for its citrus flavour, as it matches
perfectly with the grapes. The Earl Grape Iced Tea received high praise and compliments
from the media, bloggers and guests who attended the launch party.
The event also featured the debut of the 2016 Marco Polo Mooncake Series, with a range of
authentic flavours coupled with elegantly designed packaging that are sure to impress family,
friends and work colleagues.
“Not only are Marco Polo mooncakes the best gifts for families, business associates or friends,
but also a perfect gift for children,” said Mr. David Chen, Director of Sales and Marketing for
Marco Polo Xiamen. “Our distinct PICCOLO mooncakes are specially created for the
youngsters in our lives and will put smiles on both the kids’ and parents’ faces.”

About Marco Polo Xiamen
Marco Polo Xiamen boasts 300 well-appointed rooms and suites, the spectacular Marco
Polo ballroom and 9 flexible meeting rooms that can cater to events of any size. The
hotel provides impeccable service and offers unrivalled views of Lake YunDang. It is
steps from the famous Coffee Street and minutes from Xiamen Airport and the city’s
business districts. The hotel’s recreation complex includes an outdoor swimming pool,
fitness center, sauna and a billiards table.
For more information, visit marcopolohotels.com
About Global Hotel Alliance
Founded in 2004, and based on the airline alliance model, Global Hotel Alliance (“GHA”)
is today the world’s largest alliance of independent hotel brands. GHA uses a shared
technology platform to drive incremental revenues and create cost savings for its
member brands, and operates a multi-brand loyalty programme, DISCOVERY, which
has over seven million members. GHA currently includes more than 30 brands,
encompassing over 550 upscale and luxury hotels with 110,000 rooms across 76 different
countries. For more information visit gha.com
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