For Immediate Release

Marco Polo Hotels’ Group Human Resources Director
Rosemary Tam appointed as Group Director of Human Resources

8 March 2017 (Hong Kong) – Marco Polo Hotels has appointed HR specialist, Ms.
Rosemary Tam, as Group Director of Human Resources.
Previously with the Hong Kong Cyberport Management Company, Rosemary joins Marco
Polo Hotels to roll out talent acquisition and HR strategies for the successful hospitality group
whose upscale deluxe hotel brand, Marco Polo, and upper luxury hotel brand Niccolo, are
making significant headway in the region.
Formerly with W Hong Kong and Le Meridien Cyberport as Director of Human Resources,
Rosemary is tasked in her new role with performance management goals, associate
recruitment, staffing benefits and the deployment of HR strategies in alignment with the
group’s corporate vision and mission.
“Rosemary has the right experience we are seeking in order to grow the group’s HR function”,
said Juliette Lim, Vice President, Human Resources for Marco Polo Hotels. “She will
oversee the group’s talent acquisition and retention goals with improved benefits and career
paths for our 14 operating hotels and assist with overall talent strategies for our new
openings in Chongqing, Hong Kong, Changsha and Suzhou”.
A graduate of The Hong Kong Polytechnic University in Hotel and Catering Management,
Rosemary holds a Master’s Degree in Strategic Human Resources Management from the
Hong Kong Baptist University.

About Marco Polo Hotels
A wholly owned subsidiary of The Wharf (Holdings) Ltd, Marco Polo Hotels currently
operates 14 owned or managed upscale, full-service hotels throughout Hong Kong, China
and the Philippines. Niccolo Hotels was recently added to the group’s portfolio as the new
luxury collection. In addition to 4 more Niccolo hotels, the group has a Marco Polo hotel
currently under development, bringing the group to 19 hotels in total. Marco Polo properties
are well-known and established addresses for business and leisure travellers throughout the
Asian region, with a proven reputation for exceptional service and an appreciation for their
local identity. The brand maintains its long-standing ethos of discovery, creating unique
guest experiences and drawing on the key philosophies of its namesake, Marco Polo: an
adventurer, a traveller, an entrepreneur and a connoisseur of culture - just as Marco Polo’s
modern travellers are today.
Further details on Marco Polo Hotels are available at: marcopolohotels.com
About Global Hotel Alliance
Global Hotel Alliance (GHA) is the world’s largest alliance of independent hotel brands,
bringing together 35 brands with 550 hotels in 76 countries. GHA uses a shared technology
platform to drive incremental revenues and create cost savings for its member brands.
GHA’s award-winning loyalty programme, DISCOVERY, provides nearly 10 million members
exclusive opportunities to immerse themselves in local culture wherever they travel. For
more information, visit: gha.com
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For more information, please contact:
Alka Datwani
Group Director, Branding & Communications
Marco Polo Hotels
5/F, Marco Polo Hongkong Hotel
Harbour City, Hong Kong
Tel: (852) 2118-7265
Fax: (852) 2118-7388
Email: alka.datwani@marcopolohotels.com
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