For Immediate Release

DOUBLE YOUR NIGHTS. DOUBLE YOUR DISCOVERY.
23 September 2020 (Hong Kong SAR, China) – To express its gratitude and appreciation to
DISCOVERY Loyalty members, Wharf Hotels is pleased to rewarding travellers with the latest “Double
Your Nights” promotion.
Rewarding travellers is synonymous with the Global Hotel Alliance (GHA), the world’s largest alliance
of independent hotel brands. Its award-winning loyalty programme, DISCOVERY, provides 17 million
members exclusive opportunities to immerse themselves in local culture wherever they travel.
While the journey continues to unfold, Niccolo and Marco Polo Hotels want to ensure every experience
that guests have is as rewarding. From now until 31 December 2020, DISCOVERY members enjoy
double happiness at our hotels. When guests holding a membership book their next stay at any day of
the week, they will enjoy Double Night Credits on qualified stays and will be eligible to elevate their
membership status to a higher level.
Follow three simple steps to reserve the experience and please visit https://bit.ly/32RsZhm for booking
Marco Polo Hotels or https://bit.ly/2ElblJ9 for Niccolo Hotels.
Enjoying elite staying benefits is just a stay away!
About Wharf Hotels
The Spirit of Discovery
Emanating the spirit of discovery, Wharf Hotels, a wholly owned subsidiary of The Wharf (Holdings) Ltd,
is based in Hong Kong SAR of China, and currently operates 17 owned or managed hotels under
Niccolo or Marco Polo Hotels in China, Hong Kong and the Philippines. Niccolo Hotels was added to
the group’s portfolio in 2015 as the luxury collection, positioning the brand as contemporary chic. The
Murray, Hong Kong, a Niccolo Hotel, the brand's flagship hotel, was ranked as the top hotel in the city
within a year of its opening, and the upcoming opening of Niccolo Suzhou will bring the brand’s
collection to 5 hotels following the successes of Niccolo Chengdu, Chongqing and Changsha. Marco
Polo’s international deluxe hotels in established locations within China, Hong Kong and the Philippines
maintain their ethos to explore, discover and experience a destination, drawing on the philosophies of
their namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of culture just as Marco Polo’s modern travellers are today. Wharf Hotels is a member of the Global Hotel Alliance.
Further details are available at wharfhotels.com.
About DISCOVERY Loyalty
A memorable trip demands more than a comfortable stay. DISCOVERY, an award-winning global
loyalty programme, provides 17 million members recognition and perks across over 570 hotels, resorts
and palaces in 85 countries. Elite members have the opportunity to immerse themselves in local culture
through Local Experiences, distinctive activities that capture an authentic taste of each destination. For
more information, visit discoveryloyalty.com
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For more information, please contact:
Ms Alka Datwani
Group Director Branding & Communications
Wharf Hotels
5/F, Marco Polo Hongkong Hotel, 3 Canton
Road, Harbour City, Kowloon, Hong Kong SAR,
China
T (852) 2118-7265
E alka.datwani@wharfhotels.com

Ms Kylie Ng
Assistant Communications Manager
Wharf Hotels
5/F, Marco Polo Hongkong Hotel, 3 Canton
Road, Harbour City, Kowloon, Hong Kong SAR,
China
T (852) 2118-7292
E kylie.ng@wharfhotels.com
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