
                                         

 1

Wharf Hotels Management Limited trading as Wharf Hotels. 
5/F Marco Polo Hongkong Hotel, 3 Canton Road, Kowloon, Hong Kong SAR, China 
T +852 2118 7232   wharfhotels.com 

For Immediate Release 

 

WHARF HOTELS APPOINTS ADRIANO VENCES GENERAL MANAGER OF 
THE MURRAY, HONG KONG, A NICCOLO HOTEL 

 
Hong Kong SAR, China, 5 June 2019 – Wharf Hotels is pleased 
to announce the appointment of Adriano Vences as General 
Manager of The Murray, Hong Kong, a Niccolo Hotel. After 
spearheading the success of the first Niccolo hotel in Chengdu, 
Adriano will continue to build on The Murray’s new benchmark as a 
world class hotel garnering more awards and accolades on the 
global stage.  We also take this opportunity to thank internationally-
renowned hotelier, Duncan Palmer for his pre-opening and opening 
commitment to bring this iconic landmark to life, and we wish him 
every success in his future endeavours. 

  
Adriano’s journey with Wharf Hotels began in 2009, and was 
promoted to General Manager of Niccolo Chengdu, the first hotel 
under the new luxury brand of the group, in 2015. Leading the 

Niccolo Chengdu team in achieving the number one position in RGI (Revenue Generated 
Index) against its luxury competitive set in just nine months after the hotel’s opening, has been 
a defining milestone for the group. Today, Niccolo Chengdu continues to set the pace in its 
leadership position in both market share and guest satisfaction. 

  
With over 3 decades of industry experience in highly prized destinations including Singapore, 
India, Dubai, Mexico and Chile, the Portuguese national returns to Hong Kong following his 
four-year tenure in Chengdu. With a deep understanding of the region’s unique business 
dynamic and culture, Adriano is committed to elevating and pioneering the best luxury 
hospitality experience at The Murray. “It gives me much pleasure to return to the city and be 
part of the flagship of Niccolo Hotels. The Murray is in a unique location offering captains of 
industry and leaders in style a contemporary chic sanctuary in the heart of Hong Kong. I am 
looking forward to reconnecting with the city’s vibrant business and leisure marketplace, and 
to ensuring The Murray is a world class hotel that the people of Hong Kong can celebrate to 
become one of the legendary hotels of the world,” said Adriano. 
  

Dr Jennifer Cronin, President, Wharf Hotels, congratulates the seasoned hotelier on his 
appointment, “Adriano’s wealth of experience working with internationally acclaimed hotels 
and his proven success in his previous executive positions in the group make him a perfect fit 
for this key leadership role. We look forward to unveiling a new chapter of development and 
even greater success for The Murray.” 
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About Wharf Hotels 

The Spirit of Discovery 

Emanating the spirit of discovery, Wharf Hotels, a wholly owned subsidiary of The Wharf (Holdings) Ltd, 
is based in Hong Kong SAR of China, and currently operates 17 owned or managed hotels under 
Niccolo or Marco Polo Hotels in China, Hong Kong and the Philippines.  Niccolo Hotels was added to 
the group’s portfolio in 2015 as the new luxury collection, positioning the brand as contemporary chic. 
The Murray, Hong Kong, a Niccolo Hotel, opened in January 2018 as the brand's flagship hotel, with 
one new Niccolo hotel currently under development in China following successful openings in Chengdu, 
Chongqing and Changsha.  Marco Polo’s deluxe hotels in established locations maintain their ethos to 
explore, discover and experience a destination, drawing on the philosophies of its namesake, Marco 
Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of culture - just as Marco Polo’s 
modern travellers are today. Further details are available at wharfhotels.com. 

 

About Global Hotel Alliance 

Global Hotel Alliance (GHA) is the world’s largest alliance of independent hotel brands, bringing 
together 30 brands with over 550 hotels in 75 countries. GHA uses a shared technology platform to 
drive incremental revenues and create cost savings for its member brands.  GHA’s award-winning 
loyalty programme, DISCOVERY, provides 14 million members exclusive opportunities to immerse 
themselves in local cultures wherever they travel. For more information, visit globalhotelalliance.com. 

* * * 
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Ms Alka Datwani 
Group Director, Branding & Communications 
Wharf Hotels 
5/F, Marco Polo Hongkong Hotel Harbour City, Hong Kong SAR, China 
T +852 2118 7265   
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